
Promoting the Library: 

Working with patrons, the community, 
and staff to build connections and 
actively promote your library.
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About Me

 Instructor intheLibraryandInformationTechnology
ProgramatRed River College

WorkedintheLibrary Industry for10+years
 School,academicandpublic libraries

 Passionateaboutlibrariesandbuildingbridgesbetweenthe 
libraryanditscommunity



WAYS TO PROMOTE THE LIBRARY



Promoting the Library- 3 Key Ways

1. Get your patrons involved
2. Collaborate with the greater community
3. Recognize staff as library champions



GET YOUR
PATRONS
INVOLVED

http://www.smesouthafrica.co.za/16470/Brands-consumers-during-tough-times/



Get your Patrons Involved 

TargetAudience-Yourpatrons

Goal- toencouragepatrons (bothusersandnon 
users) tousethelibraryandtobecreativeand 
excitedaboutdoingso

Reasons-
 Wordofmouthmarketing–thebest waytogetthewordout

 Patrons representing patron needs getsmoreactivityinthelibrary

 Createslifelong libraryusersandlibrarysupporters



Get your Patrons Involved 

Strategy-Startorimprovean  advisorygroup

EXAMPLES:

TeenAdvisoryGroup- Ottawa Public Library

Older Adult Advisory Group- Toronto Public Library

https://biblioottawalibrary.ca/en/teen-advisory-group-tag
http://www.torontopubliclibrary.ca/support-us/volunteering/older-adult-advisory-group/


Strategy-Helppatrons start their own patron run events at 
the library

EXAMPLES:

Knitters Helping Knitters- London Public Library

Scrabble Club- St. Albert Public Library

Get your Patrons Involved 

http://encore.londonpubliclibrary.ca/iii/encore/record/C__Rg1000220__Sknitters helping knitters__Orightresult__X6?lang=eng&suite=beta
http://www.sapl.ca/programs/seniors-programs.html


Strategy-Createcontestsoractivitiesthatwilldrawin
non-libraryusers.

EXAMPLES:

Click Create Celebrate- Caledon Public Library

Bookmark Contest- Ajax Public Library

Get your Patrons Involved 

http://www.caledon.library.on.ca/programs/contests/default.aspx
http://www.ajaxlibrary.ca/?q=node/505


COLLABORATE
WITH THE 
GREATER
COMMUNITY

http://www.humboldt.ca/sites/default/files/images/comm%20devlpmt%20wordle(1).png



Collaborate with the Community

TargetAudience- Community groups

Goals-To  Identify the library as the center of the community.

Reasons-
 To encourage community conversations and connections

 Community and library collaborations createengaged users who will 
promote the library to others



Strategy-Partner with newcomer organizations

EXAMPLE:

English Conversation Groups-Edmonton Public Library

Collaborate with the Community

http://edmontonpl.evanced.info/signup/EventCalendar.aspx?df=list&ag=8&nd=60


Strategy-Partner with career resource agencies

EXAMPLE:

Resume and Cover Letter Writing Workshops-St. Albert Public Library

Collaborate with the Community

http://sapl.libcal.com/event/2062540


Strategy-Partner with local writing groups/authors

EXAMPLES:

Muskoka Writing Circle-BracebridgePublic Library

Creative Writing Workshops-Hamilton Public Library

Collaborate with the Community

http://bracebridgelibrary.ca/program-events/adult-programs.html
http://www.hpl.ca/events/adults/writing


Strategy-Partner with other local community figures 
to create info nights for the community.

EXAMPLES:

Firefighters
Police
Local Banks
Local Hospitals

Collaborate with the Community



Collaborate with the Community

TargetAudience- Partner with school libraries in/around the 
community

Goals-Tobuild stronger library partnerships.

Reasons-
 Collaborations help both libraries expand programs and assistance, 
improve the quality of their services, and enhance access to 
services and collections.



Strategy-Partner with local school libraries

EXAMPLE:

Ideas for Collaboration Between School and Public Libraries

Collaborate with the Community

https://youthserviceslibrarianship.wikispaces.com/School+Library+and+Public+Library+Collaboration


RECOGNIZE 
STAFF AS 
LIBRARY 
CHAMPIONS

http://cliparwolf.com/image.php?pic=/images/gold-star/gold-star-06.jpg



Recognize Staff as Library Champions

TargetAudience- Library Staff

Goals-To  see staff as valuable resources with talent, knowledge 
and passion to share.

Reasons-
 Staff know the community they work with and can enhance relationships based on 
that knowledge..



Strategy-Look for and fill any gaps

EXAMPLES:

Programs
Services
Materials

Recognize Staff as Library Champions



Strategy-Use staff talent and expertise 

EXAMPLES:

Create and/or lead a program
Perform for patrons/staff
Write book reviews in the local paper

Recognize Staff as Library Champions



Strategy-Use staff talent and expertise 

EXAMPLES:

Staff Picks Bookmarks-Sherill Library 
Staff Picks Posters- Massillon Public Library
Staff Picks Displays

Recognize Staff as Library Champions

https://www.pinterest.com/pin/401735229231576444/
http://www.massillonlibrary.org/staffpicks
https://www.google.ca/search?q=library+staff+picks&espv=2&biw=1366&bih=599&source=lnms&tbm=isch&sa=X&ved=0ahUKEwim-Zu-pr7MAhVLrB4KHcDnAT0Q_AUIBigB&dpr=1#tbm=isch&q=public+library+staff+picks+displays


In conclusion

When people are involved in the process, the more they 
commit, and the more they want to be involved.

They will, in turn, promote it to others.

Essentially, working with patrons, the community and 
staff promotes the library as the place people want to 
be.



Questions?

http://hdimagesnew.com/question-mark-hd-wallpaper-2/



tnordby@rrc.ca

http://favim.com/image/908568/

mailto:tnordby@rrc.ca
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